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t= Steel 101 Workshop
Ontario, Calif. / Jan. 13-14, 2026 . R

An introduction to steelmaking and market fundamentals
Includes workioook, zour of Nucor CSI, and networking

T Tampa Steel Conference 2026

Tampa, Fla. /| Feb. 11-13, 2026

Get an earty jJump on what’s dnving the North American fiat-rolled steel industry
atthe /W Marriott 1ampa Water Street

For more information about our workshopsﬁaﬂ c
5 www.steelmarketupdate.com/events-and-training/ or e—mailgifte‘



- market trends
.

Our goal is to provide quality infowation to the flat-rolled

steel industry.
&

Our survey is by invitation only. We ask companies,
mostly in manufacturing and distribution, to participate.

All responses are kept confidential and are never
attributed to the individual or company responding.

Contact david@steelmarketupdate.com to become a
data provider.
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See your company's
experience reflected in it.

Contact david@steelmarketupdate.com for participation information.
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Survey participants

. mostly |n the fmanufactufiﬁ'g ;

to participate. Here are the percentag articipation in his week's survey by market

Manufacturer (OEM)  Service center/  Trading company Steel mill Toll processor Supplier to steel
wholesaler industry
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Buyers’ view of mill lead times

How would you describe domestic mill lead times for new orders placed right now?

Extremely short Shorter than normal ® Normal 0 Slightly longer than normal

Manufacturers Service centers

15



Buyers’ view of mill lead times history

Manufacturers ';/2/
How would you describe domestic mill lead times for new orders placed right now? ; _ :
Extremely short Shorter than normal @ Normal £ Slightly longer than normal ‘/
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Buyers’ view of mill lead times history

Service centers .
How would you describe domestic mill lead times for new orders placed right now? ,{ 4//
Extremely short Shorter than normal @ Normal W Slightly longer than normal _Hight

—
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Steel mill negotiations

SMU'’s price negotiations on new steel o; p duct through Oct. 15, o005
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'8 Galvanized ~ Galvalume
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Hot rolled:
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Steel buyers’ sentiment
Three-month moving average at
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three month moving average
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Steel buyers’ future sen
Three-month moving average at -

SMU’s future 3SMMA steel buyers’ sentim’"
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Overall demand

How is demand for your products?

23
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Manufacturer demand
Manufacturers

Demand for your products will

Increase substantially
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Manufacturer demand history

Manufacturers
Demand for your products will over the next three months based on current order flow -
Increase substantially Increase marginally @ Remain the same 1 Decline marginally
//’//////////_/
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Service centers on manufacturer orde

Service centers /

Are your manufacturing customers incre/
Our mfg. cust. are increasing or// ]
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J. cust. are maintaining orders



Service centers on manufac
Service centers y

Are your manufacturing customers incre/

Our mfg. cust. are increasing orders
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Already
bottomed

October

November

December

January
or later
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$850-899
/

$800-849 per o

$750-799 per ton

$700-749 per ton

$650-699 per ton

$649 per ton or lower
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We see prices increasing from our svc. ctr, We see stable prices from our svc. ctrs.
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Manufacturers’ view of s

Manufacturers

Which comment do you feel is represent?

We see prices increasing from our svc. ctrs. //

129 18% 17%

6% 6%

Q4
2024

)

7
Y
//

i

5% 5%

/// 9’/////, 7 / /

77%

86%
76%




Service centers

Compared to two weeks ago, how is 'y

We are raising pr
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Service center view of selling prices
Service centers /

ndiing spot pricing to your

re keeping prices the same

Compared to two weeks ago, how is yo
y / 7 //
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Service center view of selling prices
Service centers (,/ -

Compared to two weeks ago, how is your con
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We are raising
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Business forecasts
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Are you an active buyer or on the sidelin
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Manufacturer purchases

y

Manufacturers /

s your company buying more, less, or tk}/, same amount of fla ro’lvlléd"y"syteel compa

“Same M Less
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Manufacturer purchases hi
Manufacturers y/

Is your company buying more, less, or the same amount of flat-rolled steel comps
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Service center releases
Service centers

42
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Manufacturer inventory b

Manufacturers //

77

Is your company building, reducing, or /
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Service centers i
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Is your company building, reducing, or //
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New foreign steel orders




Foreign steel competitiveness




Foreign steel competitiveness
Manufacturers .

: . . i / . _
Are your foreign steel suppliers quoting etitive prices for new orders for future deliver
ff Yes _
80% 77% =
73% 71% 71% 70% 709 e
629, 64% 64% G20 67% goo o, 64% 63% ’ 659  67% 17 70%70% 9% 64% 69
’ ’ g T1 1 54%54%  56% 29% 55% ke
53% 50% 1 50%
43% 42%
Q4 Q1 Q2 Q3 Q4
2024 2025 2025 2025 2025

50



Foreign steel competitiveness
Service centers .

& No
I II .
I 0% 67% 5204 65%
47% - I I -
0 37% 37% 37% 37%
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Steel mills

I better ¢

*Limited number of responses to this guestion

Is the current order book at your mi
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53 *Limited number of responses to this question



Trading companies
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*Limited number of responses to this guestion
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55 *Limited number of responses to this question



56 *Limited number of responses to this question
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0t questions:

If you have any questions regardin / | i
info@steelmarketupdate.com. /-

- We always appreciate referra}l
contact |uis.corona@crugroup
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When you need anst \'WS\.} i
www.steelmarketup‘ld\at&e‘.com

B ¥ AR
/ /, J BW \

1,

!
Look for our next survey on Oct/ 31, 2025

If you would like to participate in our survey, please Contact"david@steelmarketupdate.com

\
\

SMU
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