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t= Steel 101 Workshop

Ontario, Calif. /f Jan. 13-14, 2026 .

An introduction to steelmaking and market fundamentals
Includes workioook, zour of Nucor CSI, and networking

T Tampa Steel Conference 2026

Tampa, Fla. /| Feb. 11-13, 2026

Get an earty jJump on what’s dnving the North American fiat-rolled steel industry
atthe /W Marriott 1ampa Water Street
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.

Our goal is to provide quality info[mation to the flat-rolled

steel industry.
L

Our survey is by invitation only. We ask companies,
mostly in manufacturing and distribution, to participate.

All responses are kept confidential and are never
attributed to the individual or company responding.

Contact david@steelmarketupdate.com to become a
data provider.
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See your company's
experience reflected in it.

Contact david@steelmarketupdate.com for participation information.
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Survey participants

Our survey is by invitation only. Over 1 OS/; an mostlyln the fmanufactur”in’g

ation in- his week’s survey by mé'rké‘t

)
/

Manufacturer (OEM)  Service center/  Trading company Steel mill Toll processor Supplier to steel
wholesaler industry
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to the US because of Trump's
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SMU lead times on new steel orders by duc | gh ’Qct.. 29, 2025.
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Buyers’ view of mill lead times

How would you describe domestic mill lead times for new orders placed right now?

Extremely short Shorter than normal @ Normal @ Slightly longer than normal

Manufacturers Service centers

15



Buyers’ view of mill lead times history
Manufacturers

How would you describe domestic mill lead times for new orders placed right now?

Extremely short Shorter than normal @ Normal £ Slightly longer than normal
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Buyers’ view of mill lead times history

Service centers

How would you describe domestic mill lead times for new orders placed right now? - =

Extremely short

Shorter than normal @ Normal & Slightly longer than normal
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Steel mill negotiations

SMU'’s price negotiations on new steel o; , produft;t through Oct. 29, o005
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Steel buyers’ sentiment

Up 14 points to +40

ith data through Oct. 29, 2025.

SMU’s current steel buyers’ sentiment index,
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Steel buyers’ sentiment
Three-month moving average at

SMU'’s current SMMA steel buyers’ sentir}%é
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SMU’s future steel buyers’ sentiment i
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Steel buyers’ future sentiment
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Overall demand

How is demand for your products?

23
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Manufacturer demand
Manufacturers

Demand for your products will

Increase substantially
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Manufacturer demand history

Manufacturers
Demand for your products will over the next three months based on current order fi W
Increase substantially Increase marginally @ Remain the same 1 Decline marginally
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Service centers on manufactur
Service centers y
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Service centers on manufac
Service centers ’

Are your manufacturing customers increa

Our mfg. cust. are increasing orders
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Already
peaked

November

December

January

February
or later
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$950 per ton or / ’

$800-849 per ton

$750-799 per ton

$700-749 per ton

$699 per ton or lower
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Manufacturers’ view of service centel
Manufacturers / -

Which comment do you feel is represent/ ive of service center pricing right now cor
7 .

We see prices increasing from our svc. ctr, J Ne s able priCeéf'from our svc. ctrs.

31



Manufacturers’ view of s
Manufacturers ’

Which comment do you feel is represent/ tive « f service cente pri¢ihg right now com '

prices from our svc. ctrs.
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Service center view of selling prices
Service centers /

Compared to two weeks ago, how is your com

7,
We are raising prices /

‘/ /,',

33



Service center view of selling
Service centers /

/’/2/; ///
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Service center view of sellin or
Service centers .
Compared to two weeks ago, how is yo/ /V olpy ' L pric .
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November scrap

Prime scrap prices in November will be:
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Manufacturers

Is your company buying more, less, or tk}

40



Manufacturer purchases hist
Manufacturers ‘
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Service center releases
Service centers
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Service centers

How do you see your customer releases/

Releasing more ,,
f
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8% 6%:

Building
Inventory

Maintaining
Inventory

15%

Reducing
Inventory
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Manufacturer inventory b =

Manufacturers b
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New foreign steel orders
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Foreign steel competitiveness

Manufacturers
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Foreign steel competitiveness
Service centers .
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Steel mills
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*Limited number of responses to this guestion



Trading companies
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*Limited number of responses to this guestion
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Gl

i

2
w
e

56 *Limited number of responses to this question
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0t questions:

If you have any questions regarding
info@steelmarketupdate.com.

o7
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When you 7eed anst \'fers;f i
www.steelmarketup‘ld\atk.com

| ; \
| ‘ | \ |

/ ; i \
. sl
Look for our next survey on NoV/ 14, 2025 |

If you would like to participate in our survey, please contact davird@steelmarketupdate.com

SMU
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