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i Steel 101 Workshop

Corpus Christi, Texas /| May 19-20, 2026

a Steel Summit 2026 s T R N
Atlanta /] Aug. 24-26, 2026 s/ T PEg N ¢
North America’s largest gathering of the flat-rolled steel industry at the Georgia International Co@@‘ entey N

t2 Steel 101 Workshop o
Columbus, Miss. /] Oct. 19-20, 2026 4 . 1
An introduction to stesimaking and market fundamentals // 7 our of SDI Cofuth %

For more information about our workshops»f’g. C
5 www.steelmarketupdate.com/community/ or e-mail c@m At confe
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- market trends
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Our goal is to provide quality info[mation to the flat-rolled

steel industry.
L

Our survey is by invitation only. We ask companies,
mostly in manufacturing and distribution, to participate.

All responses are kept confidential and are never
attributed to the individual or company responding.

Contact david.schollaert@crugroup.com to become a
data provider.
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See your company's
experience reflected in it.

Contact david.schollaert@crugroup.com for participation information.
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Survey participants

! mostlyln the 'manufacyt'tjv ing

Our survey is by invitation only. Over 1,000 ¢ : , Of
of [ pation in this week’s survey by market

to participate. Here are the percentages of |

Manufacturer (OEM)  Service center/  Trading company Steel mill Toll processor Supplier to steel
wholesaler industry
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Popularity of Trump's tar;ffs
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Evidence of reshoring
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Steel mill lead times by product
U
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Buyers’ view of m

imes

Il lead t

,/

NN

W Slightly longer than normal
Service centers

I leat

ic mi
™ Shorter

Extremely short
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How would you describe domest
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Buyers’ view of mill lead times history
Manufacturers

How would you describe domestic mill lead times for new orders placed right now? | _ =
Sy S Shorter than normal 8 Normal ® Slightly longer than normal / -
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Buyers’ view of mill lead times history

Service centers

How would you describe domestic mill lead times for new orders placed right now?  ' : 1 ——

Extremely short Shorter than normal @ Normal
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Steel mill negotiations

SMU'’s price negotiations on new steel o;/,’,,,ff ', S | roduct 'thr’OUgh May 13, 2'0'26';. '

Hot rolled ) ,Galvanized (] Galyalumé "
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Steel buyers’ sentiment
Three-month moving average at

SMU’s current 3SMMA steel buyers’ sentimi

21

three month moving average
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Steel buyers’ future sentiment
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Up eight points to +68 y

SMU’s future steel buyers’ sentiment i
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Steel buyers’ future sentimer
Three-month moving average da ,' 52.66
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Overall demand

How is demand for your products?

24
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Manufacturer demand
Manufacturers

Demand for your products will

Increase substantially
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Manufacturer demand history . -
Manufacturers , , —
Demand for your products will over the next three months based on current order flov - = = —
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Service centers on manufac
Service centers

Are your manufacturing customers incre

{

Our mfg. cust. are increasing ordel
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Manufacturers’ view of service center se
Manufacturers .

32



Manufacturers

Which comment do you feel is represent/ ice eh':te'vr;vpri‘cihg right.hCWTCQmpéj

We see prices increasing from our svc. ctrs

[
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Service center view of selling prices
Service centers -

83%

34
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Service center view of selling prices h
Service centers /
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Compared to two weeks ago, how is yoy ‘compar ) |'r"1'g"é‘pot pr‘icing to 'yoLjr[E:;US I
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June scrap

Prime scrap prices in June will be:
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B We did not
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Are you an active buyer or on the sidelines 7/// ,/
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Manufacturers

Is your company buying more, less, or the
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Manufacturer purchases his

Manufacturers
Is your company buying more, less, or the'same amount of flat-rolled steel compared
7 7 / .
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Service center releases
Service centers

How do you see your customer release

Releasing more sf
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Service center releases history
Service centers '

0o
How do you see your customer releases ,
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Maintaining
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Manufacturer inventory
Manufacturers

Is your company building, reducing, or

Building
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Service centers

Is your company building, reducing,

Buildin
y
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New foreign steel orders
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Foreign steel competitiveness
Manufacturers .
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Foreign steel competltweness

Service centers
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1206 18%21%19% 179
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Steel mills
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*Limited number of responses to this guestion



Trading companies

Are you seeing an increase or decrea

95
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83%

*Limited number of responses to this guestion
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Trading companies on ¢
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0t questions:

If you have any questions regardin g
smu@crugroup.com. 7

1/
~We always appreciate referrals,
contact luis.corona@crugroup
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When you need anst \‘érs;f .
www.steelmarketupdate.com

/ /, J B \
‘ / ‘, )

ook for our next survey on May Zé, 240246

If you would like to participate in our survey, please contact "dévid.schollaert@crugroup.com

SMU
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