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a Steel Summit 2026
Atlanta /] Aug. 24-26, 2026
North America’s largest gathering of the fiat-rolled steel industry at the Geo;gm Jntemazzom_l.gogwmzom

c bd ‘
iz Steel 101 Workshop
Columbus, Miss. /] Oct. 19-20, 2026 P
An introduction to steeimaking and market fundamentels // Zour of SDI Columbus - o fé ' &

For more information about our workshops'j@,
5 www.steelmarketupdate.com/community/ or e-malil c@ '
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- market trends
.

Our goal is to provide quality info[mation to the flat-rolled

steel industry.
L

Our survey is by invitation only. We ask companies,
mostly in manufacturing and distribution, to participate.

All responses are kept confidential and are never
attributed to the individual or company responding.

Contact david.schollaert@crugroup.com to become a
data provider.
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See your company's
experience reflected in it.

Contact david.schollaert@crugroup.com for participation information.
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Survey participants

®st|y|n the man ufaCtu' ing

7 .
Our survey is by invitation only. Over 1 ,OO tly in t uring o
) this week’s survey by marks
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industry
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USMCA review outcome
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Iran war implications

I'm not sure
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I'm not sure
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in weeks

" Galvalume
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Two months from now, will lead times
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Buyers’ view of mill lead times

y
/4

How would you describe domestic mill leac

7/
0

Extremely short . Shone%/%éﬁ normal ~ B Normal & Slightly longer than norma
,,/

v,e'srféfhew orders placed right now?
w0
1/ 7
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61%
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Buyers’ view of mill lead times history
Manufacturers

How would you describe domestic mill Iea’d times for new orders placed right now?
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Buyers’ view of mill lead times history
Service centers

How would you describe domestic mill Iea’d times for new orders placed right now?
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Steel mill negotiations
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Steel buyers’ sentiment
Three-month moving average at +67.69

SMU'’s current SMMA steel buyers’ sentm;[é W|th data through Aug. 19, 2026.
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Steel buyers’ future sentlment
Up one point to +69 y

SMU’s future steel buyers’ sentiment i
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Overall demand

How is demand for your products?

25
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Manufacturer demand
Manufacturers

Demand for your products will

Increase substantially
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Manufacturer demand history

Manufacturers
Demand for your products will over the next three months based on current order flo
Increase substantially Increase marginally @ Remain the same 1 Decline marginally
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Service centers on manufactur
Service centers y
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Service centers on manufacturer orde
Service centers /,

Are your manufacturing customers incre/

Our mfg. cust. are increasing or ,
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November
or later
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0%

$1,049 per ton
or lower
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Service center view of selling -
Service centers . ;/ﬂ_

Compared to two weeks ago, how is yo/L}/ 'h‘ar)dylirjg' 's"pot pricing to your custo

e are keeping prices the same

94%
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Compared to two weeks ago, how is your ¢ npar ;and'li/rﬁi'g' 's"pot pricing to 'yoLJr;cust '
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Service center view of s
Service centers

Compared to two weeks ago, how is yo/L}/ om Ll —pot prcha o Gou i
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September scrap
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82%
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Staying on the sidelines histol
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Manufacturers

Is your company buying more,
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Manufacturer purchases
Manufacturers

led steel compar

~ WLess




Service center releases
Service centers
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Service centers

How do you see your customer releases (d
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Manufacturer inventory
Manufacturers

s your company building, reducing, or mair
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Service center inventory/
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New foreign steel orders

50




o1

85%




Foreign steel competitiveness
Manufacturers .
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Foreign steel competitiveness
Service centers .
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Steel mills
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*Limited number of responses to this guestion



Trading companies

Are you seeing an increase or decrea
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100%

56 *Limited number of responses to this question



/

1 lad
101-TOllEed

100%

57 *Limited number of responses to this guestion



i

58 *Limited number of responses to this question



o TERIEGC
0t questions:

If you have any questions regardin g
smu@crugroup.com. 7

1/
~We always appreciate referrals,
contact luis.corona@crugroup
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When you need anst \‘875\.'.7 .
www.steelmarketupdate.com

/ /, J B \
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ook for our next survey on Seg. 4] 2026

If you would like to participate in our survey, please get'in touch 'W|th'fdavid.schollaert@crugroup.com

SMU
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