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= Steel 101 Workshop
Columbus, Miss. /] Ocs. 19-20, 2026 J
An introduction to steeimaking and mearket fundamentals // 7 our of SD] Colmﬂ’bfa? ' & ":3 ‘

-
* Tampa Steel Conference 2027

Tampa, Fla. /| March 7-9, 2027

Get an earty jump on what’s driving the North American fiat-rolled steel industry
atthe JW Marriott 1ampa Water Street

For more information about our workshopsdrnt g
5 www.steelmarketupdate.com/community/ or e-malil c@ '
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- market trends
.

Our goal is to provide quality info[mation to the flat-rolled

steel industry.
L

Our survey is by invitation only. We ask companies,
mostly in manufacturing and distribution, to participate.

All responses are kept confidential and are never
attributed to the individual or company responding.

Contact david.schollaert@crugroup.com to become a
data provider.
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See your company's
experience reflected in it.

Contact david.schollaert@crugroup.com for participation information.
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Manufacturer (OEM)  Service center/  Trading company Steel mill Toll processor Supplier to steel
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USMCA review outcome
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Iran war implications

I'm not sure
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Buyers’ view of mill lead times
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Buyers’ view of mill lead times history
Manufacturers

How would you describe domestic mill Iea’d times for new orders placed right now?
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Buyers’ view of mill lead times history
Service centers

How would you describe domestic mill Iea’d times for new orders placed right now?
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Steel mill negotiations
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SMU's current steel buyers’ sentiment index Wlth data through Sept. 2, 2026.

Steel buyers’ sentiment
Up three points to +7 1
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Steel buyers’ sentiment

Three-month moving average at +67.69
SMU’s current 3SMMA steel buyers’ sentimi
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Steel buyers’ future sentlment
Down one point to +68 /
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Overall demand

How is demand for your products?
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How is demand for your products?
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Manufacturer demand

Manufacturers

B Remain the same

Increase substantially
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Manufacturer demand history
Manufacturers

Demand for your products will

Increase substantially Increase marginally @ Remain the same
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Service centers on manufacturer orde
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Are your manufacturing customers incre
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$1,200-1,249 per ton

7

$1,150-1,199 per ton

$1,100-1,149 perton 0%

$1,099 per ton or lower 0%
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Service center view of selling prices
Service centers -
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Compared to two weeks ago, how is your ¢ npar ;and'li/rﬁi'g' 's"pot pricing to 'yoLJr;cust '
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Service center view of s
Service centers

Compared to two weeks ago, how is yoy// / hand'lli/rj'g' 's"pot pricing o your custc
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September scrap
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Business forecasts
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How did your company perform last mon
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Staying on the sidelines histol
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Manufacturer purchases his

Manufacturers
Is your company buying more, less, or the'same amount of flat-rolled steel compared
7 7 / .
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Service center releases y
Service centers
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Service centers

How do you see your customer releases/fﬂ /
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Manufacturer inventory
Manufacturers

s your company building, reducing, or mair
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New foreign steel orders
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Foreign steel competitiveness
Manufacturers .
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Foreign steel competitiveness

Service centers
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Steel mills
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*Limited number of responses to this guestion



Trading companies

Are you seeing an increase or decrea
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Trading companies on hot rolle
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0t questions:

If you have any questions regardin g
smu@crugroup.com. 7

60



s

/ N CRU
Steel Market Update
Hat-Rolled Steel Survey
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www.steelmarketupdate.com
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Look for our next survey on Sép’g. 8, 2026

If you would like to participate in our survey, please get'in touch 'W|th'fdavid.schollaert@crugroup.com

SMU
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