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Steel Market Update
Hat-Rolled Steel Survey

iz Steel 101 Workshop "
Charleston, S.C. /l Feb. 25-26, 2027 N

An introduction to steelmaking and market fundamentals // Tour of Nucor Berkeley
5 l e B’

* Tampa Steel Conference 20% 257 I ,

Tampa, Fla. // March 7-9, 2027 ,,, Py L
Get an early jump on what's driving the North American flat-rolled steel industry at the JW MarnﬂfFTamf) Watt

iz Steel 101 Workshop
Fort Wayne, Ind. // May 18-19, 2027

An introduction to steelmaking and market fundamentals // Tour of SDI

For more information about our workshops{@
www.steelmarketupdate.com/community/ or e-mail c@m -



. market trends
*

Our goal is to provide quality information to the flat-rolled
steel industry. <

Our survey is by invitation only. We ask companies,
mostly in manufacturing and distribution, to participate.

All responses are kept confidential and are never
attributed to the individual or company responding.

Contact david.schollaert@crugroup.com to become a
data provider.
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Steel Market Update
Hat-Rolled Steel Survey

/) ,
See your company's
experience reflected in it.

Contact david.schollaert@crugroup.com for participation information.



OVErview: SMU team, upcoming events, survey details, and tariff questions

Lead times: Steel mill lead times by product, direction, and buyers’ view of lead times

Negotiations: Steel mill negotiation rates

Sentiment: Steel buyers’ current, future, and 3MMAs sentiment

Demand: overall demand, manufacturer demand, and Svc. Center view of Mfr. orders
Prices: HR inflection point, future HR prices, Mfr. and Svc. Center view of prices, and scrap price direction

Business forecast: current view

Buying trends: Active buyer, manufacturer purchases

Offshore pI’OdUCtZ Foreign steel buying, new offshore orders, import competitiveness

Steel mills’ view: Current order book activity

Traders’ view: Orders trend, foreign product interest, and flat-rolled offer pricing
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Survey participants

0 panles mostly in the manufacturing or dist
ipation in this week’s survey by market se

Our survey is by invitation only. Over 1,00(
to participate. Here are the percentage;_-_

44%
Manufacturer (OEM) Service center/  Trading company Steel mill Toll processor Supplier to steel
wholesaler industry



USMCA review outcome -
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Iran war implications

~ I'm not sure I No

65% 63%
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Popularity of Trump’s tariffs

Are President Trump's tariff policies helping ou‘r' ﬁbﬁéiness?
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~ I'm not sure
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Evidence of reshoring
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Steel mill lead times by product

SMU lead times on new steel orders by productthrough Oct. 28, 2026.
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Direction of steel mill lead times history

Two months from now, will lead times be

Flat 9 Contracting
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Buyers’ view of mill lead times

How would you describe domestic mill Iegi:i{f |mes for new orders placed right now?

Extremely short I Shorter than normal - B Normal & Slightly longer than normal

Manufacturers Service centers

58%

85%
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Buyers’ view of mill lead times history
Manufacturers

How would you describe domestic mill lead times for new orders placed right now?

- 10% 1304 13%
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Buyers’ view of mill lead times history
Service centers

How would you describe domestic mill lead times for new orders placed right now?
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Extremely short Shorter than normal @ Normal £ Slightly longer than normal
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Steel mill negotiations

rs ::k"jy;phroduct through Oct. 28, 2026.

SMU’s price negotiations on new steel ordk
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Steel buyers’ sentiment
Up one point to +72

SMU'’s current steel buyers’ sentiment mdex With_data through Oct. 28, 2026.
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Steel buyers’ sentiment
Three-month moving average at +71.28

SMU'’s current SAMMA steel buyers’ sentirp%ﬁ’t; mdex with data through Oct. 28, 2026.
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Steel buyers’ future sentlment
Down four points to +67

SMU'’s future steel buyers’ sentiment ind%, "

dat'é_z_through Oct. 28, 2026.
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Overall demand

How is demand for your products?
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Overall demand history

How is demand for your products?
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Manufacturer demand

Manufacturers
Demand for your products wil over the next three months based on current order flow:
Increase substantially " Increase n rgmally o @ Remain the same & Decline marginal'ly
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Manufacturer demand history

Manufacturers =
Demand for your products will over the next three months based on current order flows.
Increase substantially Increase marginally @ Remain the same ) Decline marginally
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Service centers

Are your manufacturing customers incr

6% 4%
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Future hot rolled prices

32

2°/cI $1,150-1,199 perton 0%

$1,149 per ton
o) , o)
0% or lower 0%



Manufacturers’ view of service center selling pi
Manufacturers |

Which comment do you feel is representa;tivﬁfé ;_,6f service center pricing right now compared f

We see prices increasing from our svc. ctrs. I We see stable prices from our svc. ctrs. & We see pric

91%

33



Manufacturers’ view of serwce center seII|

Manufacturers
|| 33% 31%
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Service center view of sellmg prices
Service centers ‘

We‘: are keeping prices the same

92%

35

1 We are lowering



Service center view of sellmg prices hlstor
Service centers :

Compared to two weeks ago, how is you

mp " y handling spot pricing to your custdrﬁ

We are raising ‘We‘are keeping prices the same & We are Iowenn
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Service center view of sellmg prices hlstor
Service centers
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We are raising pri We are keeplng prices the same & We are lowerin
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November scrap

Prime scrap prices in November will be:

38
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Business forecasts

How did your company perform this mon

We exceedeo

39
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" On the sidelines

87%

41



Staying on the sidelines history

Are you an active buyer or on the sidelines
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Manufacturer purchases
Manufacturers
cs

Is your company buying more, less, or th

¥
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Manufacturers

Is your company buying more, less, or th
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Service center releases
Service centers

How do you see your customer releases /g;: emand) for y'Qur products compared to one

yea

76%
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Service center releases hlstory
Service centers

How do you see your customer releases (c

46

Releasing more ste
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wfacturers  Service Centers

Oct. 28. 2026

- 69%

o) 0]

17% 0% 5% 16% 15% (o4
Building Maintaining Reducing Building Maintaining Reducing
Inventory Inventory Inventory Inventory Inventory Inventory
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Service centers

Is your company building, reducing, or m

30%
6% 8% 504

* Maintaining inventory % Reducing in've:.

23% 219%
o) 199 0 4 19% 0
18% ) 15% 18% 17% 06 11% Y 11% 16% 15% 13%
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New foreign steel orders

Are you buying new orders of foreign stee for fu,the:deIivery?

4

 Yes

51

£ No

Service centers

17%
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89%

Service centers

91%



Foreign steel competitiveness
Manufacturers

Are your foreign steel suppliers quoting yp’lfj ::cf':dmpetitive prices for new orders for future dél’lv

Yes I No

90% , 90%92% 70/,90%89%

86% 0/ 85%

8% 75%75% -

86%
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80%
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Foreign steel competltlveness
Service centers

Are your foreign steel suppliers quoting you ':}cf':d'mpetitive prices for new orders for future deliv

Yes £ No

89% =
65% 69%  67%
_ 50% . 509 23% 5004
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Steel mills

Is the current order book at your mill bette

55

*Limited number of responses to this question



Trading companies

Are you seeing an increase or decrease in orc

100%

5 6 *Limited number of responses to this question



100%

5 7 *Limited number of responses to this question
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Cold-rolled coll

100%

*Limited number of responses to this question



‘_h

Trading companies on coated and p'Iél’ti

5 9 *Limited number of responses to this question



AP TS
g0t queytz'om?

If you have any questions regardlrg' cfj'n:ﬁpresented here, please get in touch w

smu@crugroup.com.

We always appreciate referrals. Tell your friend pllers and customers to sign up for a

contact luis.corona@crugroup.com.
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Steel Market Update .
Flat-Rolled Steel Survey

When you Need answers...
wvwv.steelmarketupd\a}t .com

' !

: : :
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: |

Look for our next survey on N'ov/ 1/2 2026

;
g

If you would like to participate in our survey, please getin touch'Wlth"'david.schollaert@crugroup.com

SMU
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